LISTA DE LUCRARI STIINTIFICE

Asistent univ. dr. PASCALAU VALENTINA-SIMONA
Doctor in Marketing din 25.11.2022, O.M. nr. 3773 din 03.03.2023

a) Lista celor maximum 10 lucriri considerate a fi cele mai relevante pentru realizirile
profesionale proprii, care sunt incluse in format electronic in dosar si care se pot regisi si in
celelalte categorii de lucriiri previizute de prezentul articol.

a.l. Pascaldu Valentina-Simona, Urziceanu Ramona-Mihaela, ”The purchase behavior of the
consumer”, AIJES, ISSN 2067-3310, E - ISSN 2067 — 7669, Vol 10, 2016, pp.41-44,
https://univagora.ro/jour/index.php/aijes/article/view/2865

a.2. Pagcalau Valentina-Simona, “Evolution and ethics of digital technology in marketing”,
ALJES, ISSN 2067-3310, E - ISSN 2067 — 7669, VOL 11, 2017, pp. 9-14.
https://univagora.ro/jour/index.php/aijes/article/view/3994

a.3. Pagcaldu Valentina-Simona, "Entrepreneurial marketing from the perspective of strategic
innovation”, AIJES, ISSN 2067-3310, E - ISSN 2067 — 7669, VOL. 12, 2018, pp. 21-26.
https://univagora.ro/jour/index.php/aijes/article/view/4003/1567

a.4. Pagcaldu Valentina-Simona, Urziceanu Ramona-Mihaela, “Digital Marketing Regulations”
AlJJS, No.1, ISSN 1843-570X, E-ISSN 2067-7677, CNCSIS2011, Category B+, Vol. 13, No.1,
2019, pp. 25-30.

https://univagora.ro/jour/index.php/aijjs/article/view/3729

a.5. Pagcaldu Valentina-Simona, "Marketing Capabilities In The Digital Environment.
Consequences On The Performance Of The Company”, Oradea Journal Of Business And
Economics, AIJES, ISSN 2067-3310, E - ISSN 2067 — 7669, Volume V, Issue 1, March 2020,
pp. 106-115.

http://ojbe.steconomiceuoradea.ro/wp-content/uploads/2020/03/OJBE_vol-51 fin-106-115.pdf

a.6. Pascaldu Valentina-Simona, Urziceanu Ramona-Mihaela, *Traditional Marketing Versus
Digital Marketing”, AIJES, ISSN 2067-3310, E - ISSN 2067 — 7669, Vol. 14, 2020, pp. 12-15.
https://univagora.ro/jout/index.php/aijes/article/view/4202/1634

a.7. Pagcalau Valentina-Simona, “Application of B2C digital marketing” , AIJES, ISSN 2067-
3310, E - ISSN 2067 — 7669, Vol. 15, 2021, pp. 13-16.
https://univagora.ro/jour/index.php/aijes/article/view/4726/17801

a.8. Pagcaldu Valentina-Simona, Urziceanu Ramona-Mihaela, *The Role of Learning Orientation
in the Context of Sustainable Human Resources Development”, AIJES , Vol. 16, 2022, pp.22-24.
https://univagora.ro/jour/index.php/aijes/article/view/5169




a.9. Pascaldu Valentina-Simona, "The Vuca Concept In The Digital Sphere” , AIJES, ISSN
2067-3310. Online-ISSN 2067-7669 , Vol. 17 No.1 , 2023, pp. 102-107.
https://univagora.ro/jour/index.php/aijes/article/view/5767

a.10. Pascalau Valentina-Simona, Popescu Felix Angel, Birlideanu Gheorghona-Liliana, Iza
Gigauri, “The Effects of a Digital Marketing Orientation on Business Performance”, Sustainability
16(15):6685, 2024. https://doi.org/10.3390/su16156685

b) teza de doctorat

b.1. Pascaldu Valentina-Simona, “Orientdrile strategice ale firmei si utilizarea resurselor
marketingului digital in managementul relatiilor cu clientii”, indrumator stiintific: Prof. univ. Dr.
Foltean Florin-Sabin, UVT.

c) brevete de inventie si alte titluri de proprietate industriala

d) ciirti si capitole in carti

d.1. Pagcaldu Valentina-Simona, Caiet de seminar - Marketing digital, 2025.

d.2. Pagcaldu Valentina-Simona, Orientarea strategica in marketingul digital. Teoria si practica
relatiilor cu clientii, Editura Economica, Bucuresti, 2026, ISBN 978-606-093-109-6

e) articole/studii in extenso, publicate in reviste din fluxul stiintific international principal
e.l. Pagcaldu Valentina-Simona, Urziceanu Ramona-Mihaela, “The purchase behavior of the
consumer”, AJES, ISSN 2067-3310, E - ISSN 2067 — 7669, Vol 10, 2016, pp.41-44 (indexat
DOAJ, Index Copernicus, Scipio, Category B+in CNCSIS2011)
https://univagora.ro/jour/index.php/aijes/article/view/2865

e.2. Pagcaldu Valentina-Simona, “Evolution and ethics of digital technology in marketing”,
AIJES, ISSN 2067-3310, E - ISSN 2067 — 7669, VOL 11, 2017, pp. 9-14 (indexat DOAJ, Index
Copernicus, Scipio, Category B+ in CNCSIS2011).
https://univagora.ro/jour/index.php/aijes/article/view/3994

e.3. Pagcaldu Valentina-Simona, “Entrepreneurial marketing from the perspective of strategic
innovation”, AJES, ISSN 2067-3310, E - ISSN 2067 — 7669, VOL. 12, 2018, pp. 21-26 (indexat
DOAJ, Index Copernicus, Scipio, Category B+ in CNCSIS2011).
https://univagora.ro/jour/index.php/aijes/article/view/4003/1567

e.4. Pascaldu Valentina-Simona, Urziceanu Ramona-Mihaela, *Digital Marketing Regulations”
AlJJS, No.1, ISSN 1843-570X, E-ISSN 2067-7677, Vol. 13, No.1, 2019, pp. 25-30 (indexat
EBSCO, JournalTOCs, Stanford Libraries, vLex International Law, High Court of Delhi,
HeinOnline, Worldcat, Category B+ in CNCSIS201 1).
https://univagora.ro/jour/index.php/aijjs/article/view/3729

e.5. Pascalau Valentina-Simona, “Marketing Capabilities In The Digital Environment.
Consequences On The Performance Of The Company”, Oradea Journal Of Business And
Economics, AIJES, ISSN 2067-3310, E - ISSN 2067 — 7669, Volume V, Issue 1, March 2020,
pp. 106-115 (indexat RePec, DOAJ, EBSCO, EconBiz, ERIH Plus, DRIJI).
http://ojbe.steconomiceuoradea.ro/wp-content/uploads/2020/03/0JBE vol-51 fin-106-115.pdf




e.6. Patcalau Valentina-Simona, Urziceanu Ramona-Mihaela, "Traditional Marketing Versus
DigitalMarketing",AIJES, ISSN2067-3310, E - ISSN 2067 _7669, VOI. 14,2020, pp. I2-15
(indexat DOAJ, Index Copemicus, Scipio, Category B+ in CNCSIS20I ).
hltos://univasora.rofiour/index. hn lai esi articlelview 142021 | 634

e.7. Pagcaltru Valentina-Simona, "Application of B2C digital marketing” , AIJES, ISSN 2067-
3310, E - ISSN 2067 - 7669, YoL 15, 2021, pp. 13-16 (indexat DOAJ, Index Copernicus,
Scipio, Category B+ in CNCS15201I |).

httos://univaqora.roliour/index.ph n/ai ies/article/view 117261 1780 |

e.8. Pagcallu Valentina-Simona, Urziceanu Ramona-Mihaela, "The Role of Learning Orientation
in the Context of Sustainable Human Resources Development", AIJES | Vol. 16,2022, pp.22-24
(indexat DOAJ, Index Copernicus, Scipio, Category B+ in CNCSIS2011).
https://univasora.ro/iour/index.php/aiies/article/view/5 169

e.9. Pagcaltru Valentina-S imona, "The Vuca Concept In The Digital Sphere" | AIJES, ISSN
2067 -3310. OnlinelSSN 2067-7669, Vol. I7 No.| | 2023, pp. 102-107 (indexat DOAJ, Index
Copernicus, Scipio, Category B+ in CNCSIS20I ).
https://univagora.roliour/index.php/aiies/article/v iewi57 67

e.10. Pagcal6u Valentina-Simona, Popescu Felix Angel, Birlddeanu Gheorghona-Liliana, 1za Gigauri,
"The Effects ofa Digital Marketing Orientation on Business Performance”, Sustainability 16(15):6685,
2024. httos/ 1 doi.ore/l 0.3390/su 16| 56685

f) publicafii in extenso, aplrute in lucriri ale principalelor conferin{e internafionale de
specialitate

g) alte lucriri gi contributii gtiin{ilice

0.l. Pagcaldu Valentina-Simona, "Company's strategic orientation and marketing capabilities
within the digital environment. Consequences 0N the performance”, CONFERINTA
TNTERNATIONALA ''ECONOMTCS AND BUSTNESS MANACEMENT" (Editia 3), Cluj-
Napoca" Romdnia, Octombrie 2017- comunicare orali

12.01.2026 Semnltura



